REBRANDED: Batchelor & Kimball

They do the tough jobs

A long track record of high performance kept
Batchelor & Kimball a go-to subcontractor for

mechanical HVAC and plumbing work.

But the company’'s communications weren't on
par with its capabilities. They worked in the world
of sophisticated, high-tech systems - but online

and on paper, they looked somewhat antiquated.

After extensive research, Versal developed a brand
platform that positioned B&K in the marketplace,
sharpened the firm's messaging and established

new guidelines for identity, voice and presentation.

B&K wasn't just good - it was highly skilled and
prepared for the most complex assignments in
air handling, energy operations and specialized
plumbing.

The brand transformation became a new blueprint
to present B&K as a thoughtful, creative and
honest partner for building owners and general
contractors. With that in place, Versal got to work
creating a new infrastructure in identity, print and

online communications.
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REBRANDED: Alora Software

So much more
than software

Say everything at once, and you say nothing.

This is where we found Alora Software in
2017. They had so much to offer home health
agencies - and offer it they did, in a blizzard
of features and functionality.

Their intentions were pure and accurate;
the software is robust.

It's just as true that the software is
exceptionally easy to use. And it helped that
Alora took very good care of its agency clients.

These truths pointed to a promising new

position for the brand — unsurpassed simplicity.

The company could keep a powerful promise:
They make it easier for home health agencies
to perform better.

Versal encouraged Alora to embed simplicity
of experience into every touch point with its
clients. We then revamped the company's
communications to reflect this powerful
simplicity.
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Aloracan be used anywhere. But only by people. -
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BRAND EVOLUTION:
Georgia Research Alliance

A new brand of
exploration ... and
entrepreneurship

The more scientific research you do, the
more discoveries you make.

And the more inventions you create.
And the more companies you launch.

The Georgia Research Alliance helps
Georgia's universities do more research
and start more companies.

Versal helps GRA develop and manage its
brand - and communicate its singular value
to a wide, diverse audience.

The voice: Distilled, clear articulation of
complex science and technology (with
occasional good humor).

The presentation: Bright, active, current.

The result: A deeper connection between
GRA and the members of its alliance -
business, government and academia.

E DG E Investing in powerful lab tech at
Georgia universities pays off.

GRA
INVESTMENT:

A high-powered
JEOL microscope,
which gives Georgia
researchers a
competitive advantage
in securing funding
for their work.

IT’S NOW A
BUTTERFLY:
The molted carapace of
a caterpillar, viewed
as part of a test for the
JEOL microscope.

A clear view of
red blood cells inside
human bone marrow.

Bringing
Discovery
to Life.
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HOW WE WORK

Grow Companies

Seeing the unseen Impact 2024

GRA NOTES

eorgia Research Alliance
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REBRANDED: Pinn Technologies

The power to (really) know

The cybersecurity market is a world bazaar:
So much to see and select.

Thus, it's hard to stand out. Yet Pinn
Technologies had to stand out — it had come
up with something never before seen.

Their platform for Identity Authentication
Management signified a paradigm shift: With
Pinn, enterprises could now be certain that the
person seeking access to systems was really
the person given clearance.

Versal helped re-start Pinn's brand by
developing a distinct voice, distilling its visual
modeling and using metaphors to explain
essential points.

We weaved these elements together into
a branding document that also provided a
fresh (and precise) "back story” for the
young company.

All of this came together in collateral and
business presentations. So with sharper
clarity and enriched credibility, Pinn was on
its way to changing the conversation.

Introducing: X-factor authentication.*
Think of it as multi-factor authentication (MFA) to the next power.
Auth* from Pinn Technologies:

« Introduces a new factor: It's one that's missing from other solutions.
And it assures that the person on your enterprise network is actually
the person you granted access.

ClOse ” jsn't enough.
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So many
protect y«

But all of
the persor
employee

Auth* from . wuiis a nt: We've developed a
way to bind a digital identity to an actual person.

Meaning: to fully safeguard your network,
certainty is now within reach. . )

4 Pinn Authx

More: Pinn.ai

The future of authentication is here. Introducing XFA.

2FA | |MFA | G Tty

truly bind a real
The evolution of identity with o
authentication

Something you Something you
know, have know, have, are
and / or do

digital identity

How your enterprise network
sees an employee*
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What we saw surprised us: The identity of a person seeking legitimate access
to an enterprise network resembled someone looking into a shattered mirrar.

You could see the person, but anly partially, and not at all clearly. What we
saw surprised us: The identity of a person seeking legitimate access ta an
enterprise network resembled someone locking into a shattered mirror.

You could see the person, but only partially, and not at all clearly.

Every mirror, every |AM solution, was different. But they often looked patched
together. And all of the stopped short of being able to certify the real person
behind the identity.

In this exploration, we spotted a missing piece - a key measure of evidence

that no other solution offered. This missing piece, we discovered, could unify
the fragments into a perfect mirrer image of a person approved for access.

isn’'t enough.




REBRANDED: Wechsler Engineering

What makes
Wechsler special

An ambitious engineering firm has all it
needs to grow.

Except one thing: A clear way to articulate
what sets them apart from other capable
industrial engineers.

This is why Wechsler Engineering invited
us to help.

We researched other firms in their space,
interviewed clients, studied market trends and
had more than a few conversations with the
good people of the firm. This effort uncovered
Wechsler's true value as specialists.

Being a specialist is not just a moniker; it
means you've got a provable story to tell that
others don't.

In the case of Wechsler, that story described
how they applied deep experience and
expertise to solve the most complex
problems inside energy systems for a
select group of industries.

We distilled this distinction into three
commanding words - “solve with certainty”
- and built their value proposition around
their unique specialization.
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Solve with Certainty el
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Chist Executive Officar
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Magnus Rundqwist

Vice Prosidont of Businass Developmeont
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5 more things to know about how
Wechsler Engineering creates value:

Safety first: From combusticn to thermal cfl systems to air paliution cantrol
— all arcas of the plant — Wechsler maitains an unwavering commitment
ta promoting safety. The RO we wark to achiewe on avery praject will nover
coma at acost of compromised safoty.

2 I jing, attitude: For the industri eve, our focus is fixed on
whatever is preventing your plant from oporating at prak capacity, Gur
delivorable may be as limited a5 an audit or a5 involved as designing,

i the compl

w

Consistency Wechsler hers turngver. Our
employees enjoy whal they do and thrive on the culture we have created Lo

Our i
all have many years of experience, an younger engineers are hired for the
ong tarm, W want ther to grow and develop with us Lo serve you.
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Custom equipment: Some of the most challenging sefaty and process
problems often have 1o off-the-shelt solution For these, we engineer
customizad safety and process equipmant, thus setting new standards for
the Industries we serve.

5 Services in addition to doveloping soluti d
managing their Wochsler provid ing: sorvices to holp
you continually | P . These inchud

programs, safety impravoment planning, troubleshooting and tuning, and a
range of other on-site servicos.
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